
PurchasePath Analytics is a complete analytics system that helps your business use online 
appointment scheduling for maximum effectiveness in acquiring and retaining customers. 
It is the first platform available that can track true Path-to-Purchase completion by channel.

Understand Your Most Profitable 
Customer Interactions with 
PurchasePath Analytics
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Align scheduling with 
customer demand

Identify trends with customer scheduling 
preferences, including preferred days 
and times and desired appointment lead 
time, and ensure that locations are staffed 
to meet expected customer demand.

Tie marketing spending 
to revenue

Identify conversion to sale down 
to the individual customer, the 
channel they used, and the outcome. 
Pinpoint marketing campaigns, 
channels, and other factors that 
most effectively influence the sale 
and maximize share of wallet.

Analyze appointment and 
event effectiveness

Understand customer demand for 
specific appointment types during 
specified timeframes, assess how 
effectively they were executed, 
and track key performance 
indicators on an ongoing basis.

Reveal Insights from In-Person and Virtual Customer Interactions
PurchasePath Analytics lets you visualize company-wide performance trends and use advanced data filtering to identify 
specific revenue opportunities as well as isolate conversion-to-sale channels that are most effective. User-customizable 
dashboards analyze and optimize your use of online appointment scheduling. Correlate appointment attributes such as 
walk-in vs. pre-scheduled, locations, products, employees, or timeframes to configure scheduling across channels to 
optimize budget and conversion effectiveness.

With PurchasePath Analytics you can gain 
insight into the series of channels that 
customers use to make purchases and based 
on that, develop strategies for increasing 
conversions and accelerating the sales cycle.

Rich operational insights from an easy to use suite 
of preconfigured dashboards help quickly zero-
in on the most important data correlations and 
reports. With a few clicks, you will be able to assess 
how effectively specific locations and resources 
engage with customers, so best practices can be 
shared, and performance issues can be corrected.



Who we are
TimeTrade helps leading brands optimize engagement through all phases of the customer relationship. TimeTrade’s Intelligent 
Appointment Scheduling solution harnesses the power of artificial intelligence to improve meeting scheduling strategies through real-
time customer insights and actions, producing better meetings and higher growth businesses, with TimeTrade customers outpacing 
their peers by nearly 3X. Tens of thousands of businesses—including leading global banks, retailers, and software companies—use 
TimeTrade’s appointments-as-a-Service platform to deliver the personalized attention expected by today’s on-demand consumers.
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Key features and benefits

Dynamic Report Generation
Dynamic dashboards can render an infinite number of reports and visualizations based on user configurations, data filters, and drill-down 
interactions. This includes the ability to analyze online appointments, walk-in appointments, and event registrations through a single 
interface. The flexibility and power of PurchasePath Analytics gives executives an overall view of key business performance metrics, while 
also offering managers and front-line employees the ability to zero in on specific business opportunities and challenges.

Role-Based Management & Reporting
Multiple user role types and filter-based reports allow PurchasePath Analytics to be used across departments and job functions. Access 
to company-wide dashboards, sales data, and other proprietary information can be limited to executives and other authorized personnel, 
ensuring that sensitive data is only available to individuals with a legitimate business need. Meanwhile, relevant data subsets can be made 
available to employees or teams focused on specific geographic territories or business issues.

Appointment Analytics
Appointment analytics provide a complete picture of both online and in-store customer interactions. Dashboard views give deeper 
insights into appointment scheduling activity including overall trends such as appointment volume and growth over time, as well as 
detailed breakdowns based on attributes such as location, service, staff, timeframes, and more. Businesses can also track and analyze 
key performance metrics such as no-shows, cancellations, reschedules, and whether customers are new or returning.

Marketing Analytics
Marketing analytics provide visibility into the impact of marketing activities and investments on appointment volume and success. This 
helps businesses optimize their promotional spending and respond to observed customer scheduling preferences. Marketing teams can 
analyze appointment volume and key performance metrics for specific marketing programs, channels, and event types. This includes 
the ability to measure revenue and outcomes, allowing promotional spending to be linked to business performance.

Resource Analytics
Resource analytics provide in-depth information about how effectively specific locations, teams, or employees are meeting customer 
demand for in-person appointments and events. This includes the ratio of scheduled and completed appointments to resource 
availability, heat maps of appointment volume by day and time, availability of specific users and resources, and more. Businesses can draw 
from a rich history of activity data to measure and improve service quality, optimize staffing, and correct or reward employee behavior.

Data Export
In addition to its extensive library of integrated dashboards and reports, PurchasePath Analytics includes the capability to export user-
defined datasets. This gives business analysts and other users the ability to bring detailed appointment and event information into their 
preferred third-party business intelligence tools. The option to export data in this way opens up even more analytical possibilities and 
allows appointment and event data to be viewed and analyzed alongside other types of business data.

Ready to maximize the impact of Intelligent Appointment Scheduling? SCHEDULE A DEMO

Gain valuable insights to help you and your team
PurchasePath Analytics puts your appointment data to work in ways that help marketing, sales, and operational personnel at all 
levels of your organization make data-driven decisions that improve both customer satisfaction and business performance.

Improve customer 
satisfaction

Optimize staffing 
and efficiency

Increase marketing 
return on investment

Plan resources 
effectively

https://www.timetrade.com/appointment-router-hp1-demo/

