
Enhancing The Bridal Experience Through Appointments 

David’s Bridal Appointments
Dedicated to creating what it describes as a 
“seamless bridal shopping experience,” David’s 
Bridal makes sure that all its customers in its 300 
store locations receive superior customer service.  

An essential element of that seamless experience is 
an offering from the website that enables 
customers to easily “Make an Appointment.” 
Customers can schedule an appointment directly 
from the home page for a variety of services such 
as fittings.  

STEP 1 
Schedule: Select an Appointment Type and 
Choose a Location

Visitors to the David’s Bridal website first select from one of 
three different appointment types: a) Bridal, b) Bridal Party or 
c) Quinceañera. After selecting an appointment type,
customers enter their state or Zip Code to reveal a list of
David’s locations nearby.

Benefits from David’s 
Bridal Appointment 
Service:
• Increased volume

of in-store traffic

• High customer
satisfaction driving
positive word of mouth
referrals

• Efficient staff
management

• Reduced operational
costs
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STEP 2
Reserve Appointment: Choose a 
Date and Time

Having chosen a store location, shoppers are 
presented with an interactive calendar showing 
available appointment dates and times from which 
to choose a convenient start-time for a 1-hour 
personal meeting. To aid in the decision, the site 
recommends weekday appointments for those 
who want a serene environment with few 
customers in-store. Alternately, a weekend session 
for those who’d prefer to interact with a group of 
people and who’d like to share their shopping 
experience with another bride. In order 
to prepare in advance of the appointment, David’s 
appointment system prompts shoppers to enter 
basic contact information, as well as the date of 
their event, and their role.

STEP 3
Confirm Appointment

After the relevant information has been 
submitted, the appointment is reserved and 
confirmed with an onscreen message and a 
follow-up email reminder is sent. Brides arrive at 
the appointed day and time with the assurance 
that they’ll be given white-glove treatment from 
a stylist, dedicated to serve them.
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Delivering “Once In A 
Lifetime” Experiences Every 
Day

Beyond its compelling product offerings, 
David’s Bridal demonstrates it takes customer 
experience seriously. In its profile of the 
company, Vault.com singled out “improving the 
customer experience” as one of its top 
priorities, along with expanding its store base, 
bolstering its e-commerce platform, and adding 
to its portfolio of high-fashion brands. Given her 
prior record with The Gap, Toys“R”Us, 
Coach, The Disney Store and other 
retail leaders, Pamela Wallack, 
CEO, is highly qualified to 
drive that priority. Both 
company and customers 
are sure to benefit from 
the “experience quotient”.

David’s Bridal: 
Enhancing The Bridal Experience 




