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Events & Classes from TimeTrade. Event registration software 
designed for your business.

Events & Classes from TimeTrade simplifies event registration, scheduling 
and class management for your customers and your business.

Centralized management, 
store-level execution

Ensure that your programs, messaging, 
customer notifications and branding are 
consistently applied across all events and 

locations with easy-to-use templates.

Schedule a group meeting or event

Create a one-time event or a recurring 
class, assign a location and determine 
which team member will lead it. Allow 

individual locations to choose from 
those templates and schedule the 

events that best suit their local needs.

Orchestrate on-site attendee 
management

Check-in attendees, mark no-shows 
and promote wait-listed registrants 

with on-site event management tools—
creating a great event experience for 

your employees and customers.

Automate personalized 
reminders and notifications

Drive attendance and continue the 
conversation after the event by sending 

automated notifications based on 
your customers’ unique actions.

Learn from demand 
analytics and reporting

Track the success of each event and 
customer interaction linking your 

marketing efforts to a customer’s on-
location experience and purchase history.

Register online or on-location

Invite customers to register for 
events and classes from your website, 

email campaigns, social media 
accounts, or even in-person.



Centralized Management with 
Store-level Execution
Unlock the full power of experiential marketing across 
multiple events and locations without the administrative 
headaches. For brands with multiple locations, success 
at scale requires consistent branding and messaging, but 
store-level execution. Provide location managers with 
the tools and templates to run programs locally with the 
flexibility to decide when and how to execute.

Omnichannel Registration
Easily incorporate events and classes into your existing 
marketing programs for a consistent booking experience. 
Customers can register for a class or event the minute 
they are interested—at any time from any device. 
Simple registration processes allow customers to join an 
automated waitlist when an event is full—maximizing event 
attendance.

On-Site Event Management
Greet class registrants upon arrival and capture real-time 
information. Use the event management mobile app to 
check-in customers, so you know who arrived, can manage 
the wait-list and mark events as completed to trigger 
immediate follow-up notifications to registrants.

Reports & Analytics
Monetize experiential marketing with intelligently 
personalized event communications and follow-ups. Offer 
personalized attention to attendees before, during and 
after events. Capture detailed customer analytics on past, 
current, and future events and automate outreach based 
on event attendance, no-shows and waitlisted registrants.

Who We Are
TimeTrade helps leading brands optimize engagement through all phases of the customer relationship. 
TimeTrade’s Intelligent Appointment Scheduling platform harnesses the power of artificial intelligence to improve 
meeting scheduling strategies through real-time customer insights and actions, producing better meetings and 
higher growth businesses, with TimeTrade customers outpacing their peers by nearly 3X. Tens of thousands of 
businesses—including leading global banks, retailers, and software companies—use TimeTrade’s Appointments-
as-a-Service platform to deliver the personalized attention expected by today’s on-demand consumers.  
Learn more at www.timetrade.com.
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Ready to learn more about Events & Classes? Connect with 
a TimeTrade expert to discover how experiential marketing 
can help your business.

Give your customers what they want

79%

of buyers say it’s important to be 
able to attend events and classes 
to learn more about a product or 

service prior to making a purchase

83%

of B2C buyers are likely to 
schedule an appointment 

if offered by a business

94%

of buyers agreed that they tend 
to buy more from a company 

when they have live interactions 
with a knowledgeable employee

http://www.timetrade.com
https://www.timetrade.com/appointment-router-hp1/

