
CASE STUDY

The Problem
C Spire’s retail store locations had a problem in being able to 
predict how many customers to expect at a particular date and 
time. This was especially a problem during peak shopping times, 
like the winter holiday season, and when new devices were 
launched. From the customer’s perspective, they did not want to 
wait in a line when they visited a store. This was especially true 
for customers who had only a short amount of time to spend in 
the store (e.g., because they were visiting the store during lunch 
break). Having a way for customers to be able to reserve a time 
when they can visit a store would ensure that C Spire’s retail 
locations were prepared in advance for a customer’s visit, and the 
customer would not have to wait in queue.

Why TimeTrade?
C Spire was considering building their own online appointment 
scheduling system. They had already built a home-grown tool to 
help them monitor their website’s traffic, so a build option was a 
real possibility. C Spire passed on building from scratch because it 
would not have been cost or time effective. And, after looking at 
two other vendors, C Spire ultimately selected TimeTrade because 
of its ability to integrate with Exchange and the company felt the 
TimeTrade web interface was perfectly optimized for mobile. This 
is important for C Spire since a large number of their customers 
use their phones to browse their web site and most of them end 
up using the reservation tool on their phones. C Spire reports that 
they also chose TimeTrade because it seemed the most mature 
and scalable solution.

C Spire, in business since 1988, 
is a telecommunications-
based technology services 
company and operates the 
nation’s largest privately held 
wireless communications 
unit. Its primary service 
area is in the Southeastern 
U.S., with headquarters in
Ridgeland, Mississippi, and a
workforce of over 1,350. C Spire
provides a suite of wireless
communications services to
consumers and businesses
through its 4G LTE network and
over 5,000 miles of fiber optic
infrastructure. The company
operates 67 retail locations
across its footprint.
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Results
Since implementing the TimeTrade Reservations system, C Spire now routinely brings in over 
1,000 reservations a month. This enables C Spire to provide one-on-one attention to customers at 
their convenience.

This graph shows the tracking for an 5 week period in 2016. The average reservation volume is 
315 per week.

“We ultimately chose TimeTrade because the solution easily integrated into our website, its ability 
to integrate with Exchange, the web interface was perfectly optimized for mobile, and it was the 
most mature and scalable solution on the market. We’re pleased with our working relationship with 
TimeTrade. Our staff can manage the reservations with the easy to use back-end system and our 
customers have been pleased with the ease of making a reservation at any of our 67 retail stores.”  

- Richard Reynolds, Director of Retail Operations, C Spire
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