
Appointment Scheduling Drives Customer Satisfaction

Customer Experience Top Priority
Since Sprint’s new CEO Marcelo Claure took over in 2014, the 

company has launched a number of innovative offerings to attract 

customers including “Cut your bill in half,” “Double the Data” and 

“iPhone for Life.” These aggressive pricing plans have enabled 

Sprint to hold its position as the third largest wireless carrier in 

the United States. These initiatives are no surprise as Sprint has 

been very public the last eight years that its number one goal is to 

improve customer experience. 

For Sprint, this also includes enhancing the in-store experience. 

Since 2008, Sprint has offered its “Make an Appointment” 

service, making it easy for prospective and current customers to 

book an appointment online for service or sales in any of 

Sprint’s retail stores across the U.S., Puerto Rico, and the U.S. 

Virgin Islands. 

By enabling the self-service capability of booking an 

appointment, Sprint converts the digital point of contact into a 

high value, one-on-one, personalized meeting. Customers can be 

matched with a knowledgeable store associate who will be able 

to answer any questions they may have about their device or 

service plan. This double-sided business model is a win, win, as 

it provides a superior experience for the customer and an 

opportunity for up-sell and cross-sell for Sprint. 

About Sprint

Sprint Corporation is a U.S. 
telecommunications holding 
company that provides wireless and 
wireline communication services for 
consumers, business and 
government users. The third-largest 
U.S. wireless network operator, 
Sprint served more than 56 million 
customers at the end of 2014 and is 
widely recognized for developing, 
engineering and deploying 
innovative technologies including he 
first wireless 4G service from a 
national carrier in the United States. 
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Helping Both Residential and Business Customers

Knowing that customers are happier and more loyal when they’re 
informed and respected, Sprint offers appointment scheduling for its 
popular Ready Now service, through which new customers can book one-
on-one education sessions with an in-store expert. This service helps 
customers set up their phone or tablet, review features and applications, 
and view a user tutorial to quickly get the most out of their device. 

Beyond serving its consumer clients, the company also provides for its 
corporate customers through Sprint Consultation Centers, a complete 
wireless assistance package in Sprint retail stores that is customized to 
meet small business needs. 

In-store appointments at these centers offer an opportunity to 
explore how Sprint’s solutions meet the businesses’ needs in a retail 
atmosphere that’s low-stress, confusion-free, and convenient. These 
appointments are helping Sprint maintain their goal of improving their 
customer experience, encouraging customers to come into the store and 
speak with a knowledgeable store associate.
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